
September 1, 1995

Secretary OQCKEI F\LE COpy OR\G\NA'
Federal Communications Commission
1919 M. St., NW
Washington, D.C. 20554

RE: "MM Docket No. 93-48

WICD-TV opposes the FCC's Notice ofProposed Rule Making to the Children's Television Act.
Broadcasters have significantly increased children's educational and informational programming in
response to the Children's Television Act.

I believe that broadcasters understand the cWTent definition of educational and informational
children's programming. The Act and the current rules are working to increase this programming,
and new rules are not needed. Rules quantifying the amount of children's programming are
unnecessary.

Broadcasters are responding to the ACT and the unquantified obligation in the current rules with
more and better educational and informational programming. WICD-TV schedules the following
weekly thirty-minute programs that are specifically designed to seIVe the educational and
informational needs of children 16 and under: Nick News, NBC's Name Your Adventure, NBC's
Saved By The Bell- Part 1, NBC's Saved By The Bell-Part 2, and NBC's California Dreams. In
addition to thirty-minute programming, short segment programming is important for kids and
should get credit.

(
Chairman Reed Hunt
Commissioner James Quello
Commissioner Andrew Barrett
Commissioner Susan Ness
Commissioner Rachelle Chong

WICD-TV
250 South Country Fair Drive • Champaign, Illinois 61821
PHONE (217) 351-8500 all& FAX (217) 351-6056

A Division of 6 Guy Gannett Communications

Copies to:

Sincerely,
Jack Connors

ORd~
President & General Manager
WICD-TV
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August 31, 1995

DOCKET FILE COpy ORIGINAl
Secretary
Federal Communications Commission
1919 M Street NW
Washington, DC 20554

Re: MM Docket No. 93-48

Dear Mr. Secretary:

This year marks my 30th year in broadcasting. I have been proud in the past, am currently proud, and
I'm sure will be proud in the future of the role broadcasting has played in educating, infomling' and
entertaining our citizens. I include in that our children. Clearly, broadcasters have a special
responsibility when it comes to the programming-designed for our younger viewers.

While, as managers, we need to be actively involved in what we put on our air, we do not need the
FCC to tighten its rules implementing the Children's Television Act, which might possibly include the
setting of numerical quotas for children's programming.

While I can only speak from the standpoint ofwhat we do at our station, I know from my years in
this business how careful broadcasters are in not only scheduling programming for children but in
seeking opportunities within their individual communities to be involved in projects directly benefiting
our young viewers, projects such as joint reading programs with local libraries, promoting science
fairs or being involved with special science projects at local science museums, special campaigns
and/or PSA's built around safety including but not limited to sports safety, bicycle safety, school
safety, traffic safety, and the list goes on and on. I might add that all these projects and/or campaigns
are treated as PSA's and no one in the community is charged. It's something the broadcaster feels a
responsibility to provide.

We do not need new rules quantifying the amount of children's programming. What we need is for
. the Commission to encourage and support broadcasters in their quest as we diligently work withip

our individual communities to be responsive and responsible to the needs ofall our viewers, including
children. ,This also inclu<;l,es short segment,programming. I'm sure I· don't have to.remind you that

One·Television Place
Charlotte, NC 28205
(704) 372-1800
FAX (704) 376-3415
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sometimes a child's attention span is not 30 minutes or one hour. Short segment programming can
have a terrific impact and can drive home the point much more effectively than longer segment
programming; therefore, please do not take away our ability to make a difference by not giving us
credit for short segment programming.

As I stated at the beginning, I'm proud of what broadcasters do for our young viewers. The
Commission likewise should be proud and should encourage broadcasters and not hamper us by

C:::~ynll;~xw~?\.e!77 Of. educational and informational children's programming.

, 7fi f1 ! +le.,lvJf f l /1 !Jf,}L--
Cullie M. Tarleton
General Manager

CMT/mkl

cc: Chairman Reid Hundt
Commissioner Jim QueUo
Commissioner Andrew Barrett
Commissioner Susan Ness
Commissioner RacheUe Chong
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Commissioner Barrett
Federal Communications Commission
Washington, DC 20554

Dear Commissioner Barrett:

717 N. Meadowcroft Avenue
Pittsburgh, PA 15216

September 5, 1995

As parents of four young children, my husband and I are disappointed
and perplexed by the FCC·s unwillingness to impose guidelines relating to The
Children's Television Act on broadcasters.

In 1990, five years ago. the children's television act was enacted, At that
time. Peggy Charren proudly stated. our children will now be protected by our
congress, But here we are. five years later and our children are no more
protected by congress today than they were in 1990.

In those five years all that you·ve done is talk because you can·t agree on
how stringently to enforce this law. All the while these smug. incredibly
wealthy broadcasters moan and complain that if they are forced to put on
something worthwhile for our children to watch. their rights will be violated
and they may not make as much money as they could if they continued to give
us a full slate of garbage for our children. Then they add insult to injury by
reasoning that they are in compliance with the act because they air so called
-educational and informational· shows like -The Flintstones·. -The Jetsons·
and -GI Joe·.

Why do you allow this to continue? We've lost five years" .. almost a
generation of young people while you sat around scratching your heads. That's
not what we expected. nor what our children deserve. Either do away with the
law. or enforce it!

Please stop insulting our intelligence by saying you think broadcasters
are getting the message. The only message they're getting is that you are
willing to put up with their shenanigans and they're laughing all the way to
the bank,

Yours truly.

Patricia B ,Cappelli

cc: FCC Commissioners

'.~ \..
..,,:,_:':-, .I'-~
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KPTV
August 31, 1995

Secretary
Federal Communications Commission
1919 M St., NW
Washington, DC 20554

re: MM Docket No. 93-48

Dear Secretary:

SEP 14 1995

DOCKET FILE COpy ORIGINAl

As a local broadcaster, KPTV has always realized our special obligation to serve the youth in our
community. For many years we have done so with pride and distinction. It is hard to believe that
there might be another business in our viewing area that has done so much for area youth---not
because we have to, but because we want to. Thus, we strongly object to the potential changes
regarding the Children's Television Act. There is no need for change.

KPTV has made a major effort to significantly increase children's educational and informational
programming in response to the Children's Television Act. In the fall of 1995, KPTV will air a
minimum of four hours of educational and informational programming per week.

Since the Children's Television Act, KPTV has taken serious steps to purchase syndicated children's
educational and informational programming. Many of the programs have been endorsed by various
national education groups.

To help augment the syndicated programming, we have also gone to the expense of producing local
educational and informational shows utilizing input from teachers, students and children's advocates.
(One of our locally produced programs has the involvement and participation of 76 schools in the
Northwest.) These actions have been taken because we clearly understand the current definition of
"educational and informational children's programming". There is no need for a change in the rules.
It is clear that we, as a local broadcaster, realize our children's educational and informational needs
and feel rules quantifying the amount of required programming are unnecessary.

Although at this time we receive no credit for short segment programming, we feel it is very
important for kids. We deliver educational information to large numbers of kids within entertainment
programs that are highly viewed by children. For that reason, KPTV's morning and afternoon
children's block contains public service announcements that are exclusively educational and
informational, targeting children 12 years of age and under. "The Ramblin' Rod Show", KPTV's long
running local children's program, features short educational and informational segments whenever
possible. Technically, these features give us no credit for having aired them, but we know we've done
something good for the kids as the show is viewed by thousands of children.

" :'

735 SW 20th 0iace • Portland, OR 97205 • PO Box 3401 • Portland, OR 97208

A Chris-Craft Station· Oregon TeleVISion, Inc. (503) 222-9921



Secretary. FCC - Paee Two

Addressing one of the nation's most important community issues, KP1V has dedicated its "For Kids'
Sake" public service campaign to benefit education. With a year-long calendar of informative "For
Kids' Sake" news stories, special programs and PSAs, KP1V has embraced the theme of "Making
Education Work", a program that encourages parents, community members and businesses to
supplement the educational work of schools through modeling, training and support roles.

While the public at large sees the numerous broadcast elements of our "For Kids' Sake" campaign,
KPTV---at considerable out-of-pocket expense---features a host of nonbroadcast activities for
children. We feel these educational activities are of vital importance. They allow us to provide an
added approach in helping meet the educational and informational needs of the youth in our
community. We strongly encourage the FCC to consider giving stations more credit for these
nonbroadcast activities that help meet the educational and informational needs of children.

Highlights of the "For Kids' Sake" campaign non-broadcast activities:

* "Making Education Work" brochures are available to viewers with tips on how, together, we can
make a difference in the education of our children. Over 6.000 brochures have been distributed.
(See attached)

* Adoption of Peninsula Year-Round Elementary School. (See attached letter)

* Sponsorship of the Red Ribbon Celebration to promote drug-free children.

* "Future Reader" packets, including the classic children's book "Good Night Moon", a read-aloud
book list and a reading activities book, given to new Mothers at various hospitals because it's never
too early to read to a child! Over 8,000 packets have been distributed.

* This summer several hundred parents responded to KP1V's public service announcement offering
a free brochure from the U.S. Department of Education called "Summer Home Learning Recipes".

* Sponsorship of the "Young Audiences Run for the Arts", which brings art programs into area
schools. In the past three years, KPTV has helped raise nearly one million dollars for this
program!

* Over the years, hundreds of children have enjoyed KPTV's "For Kids' Sake" reading party series
which have included kids from Head Start, Title 1, and numerous elementary schools. Highlights of
a reading party include a KPTV personality reading their favorite children's book, words of
encouragement to parents to read to and with their child, plus each child receives a children's
book to take home. In addition, KPTV has donated thousands of children's books to schools and
children's groups.

* A highlight of the 1995 "For Kids' Sake" year will be the evening of November 6th, when KPTV
hosts a banquet focusing on the school-la-work connection encouraging the role of businesses in
mentoring and providing workplace experience for students. J.D. Hoye, national school-to-work
director, will be the keynote dinner speaker. During the course of the evening, KPTV will honor six
school-to-work success stories.



Secretary, FCC - PaKe Three

The current FCC rules are working. KPTV is proof with an increased number of children's
educational and informational programs; locally originated educational and informational programs
produced with the assistance of area schools, educators, and specialists in the area of children's
education; short segment programming within widely viewed children's programming; and the "For
Kids' Sake" on-air campaign that is backed with a massive amount of non-broadcast elements designed
to benefit kids.

There is no need for change.

Yours truly,

MARVIN RHODES
Program Manager, KPTV

MDR:cj

Attachments

cc: Chairman Reed Hundt
Commissioner James Quello

~mmissioner Andrew Barrett
Commissioner Susan Ness
Commissioner Rachelle Chong
NAB Legal Department
Robert B. Giese. VP and Counsel. Chris-Craft Broadcasting



PORTLAND PUBLIC SCHOOLS
8125 N. Emerald Avenue I Pordand. Oregon 97217
Phone: (503) 280-6275
PENINSULA YEAR-ROUND ELEMENTARY SCHOOL omoe OfThe Principal

August 3, 1995

Marty Brantley
President, General Manager
KPTV P. o. Box 3401
Portland, OR 97208

Dear Mr. Brantley,

The parents, students, staff, and principal (yours truly) of Peninsula Year
Round Elementary School wish to convey to you and your colleagues our
many heart felt thanks for the support given to us this school year by KPTV
and Blue Cross and Blue Shield of Oregon through the "For Kid's Sake"
program.

We had been hoping for just such a school I business partnership for some
time now. Just when we thought it would never happen the "For Kid's
Sake" program showed up on the horizon.

We in education often feel very isolated. We know that we nre doing a work
that is vital to the fabric of our democratic society, but we have doubts that
society in general remembers this.

Today, this job of education is bigger than just what goes on in the school.
With many of the traditional mainstays of our community in transition,
public reinforcement of what does go on in the school building is more
important today than at any other time in our history. We ignore this at our
own peril.

Peninsula Year-Round Elementary School looks forward with keen
anticipation to your continued support during the 1995-96 school year.

yur/~

Da' E. Lindstrom,
Principal



Date: March 21. 1995
Contact: Bob Dickey or Linda Johns, KPTV. 222-9921
IMMEDIATE RELEASE

MAKING THE GRADE, a For Kids' Sake education special
produced by THE 10 O'CLOCK NEWS,
airs April 6th at 8:30 p.m. on KPTV·12

Twenty-five percent of Oregon's ninth graders do not go on to graduate with their class! This

staggering problem is considered in a FOR KIDS' SAKE special entitled Making the Grade.

KPTV-12's The 10 O'Clock News produced the half-hour special which airs Thursday, April

6th, at 8:30 p.m.

Making the Gfllde, hosted by KPTV news reporters Pat Kirk, Jim Hyde and Teresa Luce,

highlights the extent of the dropout problem in the Portland metropolitan area and the

challenges of keeping at-risk students in school and returning dropouts to the education

process. The broadcast takes a look at some of the solutions: peer and adult mentor programs

and effective alternative educational programs.

A roundtable discussion of the issue features state education and community leaders: Norma

Paulus, state superintendent of public instruction, Charles Moose, Portland chief of police,

Yvonne Katz, superintendent of Beaverton schools, Jack Bierwirth, superintendent of Portland

public schools, Vera Katz. mayor of Portland and chief architect of the Oregon school reform

bill and Lew Frederick, spokesperson for the Portland school district.

Making the Grade airs Thursday, April 6th, at 8:30 p.m. on KPTV-12. Parents, educators,

business leaders and citizens concemed about the welfare of our children will find this a "must-

Ii2J
KPTV

735 SW 20th Place • Portland. OR 97205 • (503) 222-9921

see" half-hour. This is the first of three For Kids' Sake specials on education to be produced

by The 10 O'Clock News in 1995. KPTV's For Kids' Sake campaign would not be possible

without the generous support of its corporate sponsors, Blue Cross and Blue Shield of Oregon

and your local Coca-Cola bottler.



Om.: January 27, 1995
COntad: Unda Johns, KPTV, 222-9921
IMMEDIATE RELEASE

KPTV'S 1995 FOR KIDS' SAKE CAMPAIGN
FOCUSES ON EDUCATION

KPTV-Channel 12's public service campaign, FOR KIDS' SAKE, devotes its fifth year to an emphasis

on education. In 1995, FOR KIDS' SAKE directs its efforts towards creating an environment where the

educational needs of our children might be explored and better served. To that end, FOR KIDS' SAKE

blends a great deal of broadcast time of locally produced specials and public service announcements,

with community events. This vital project would not be possible without the generous help of our

sponsors, your local Coca-Cola bottler and Blue Cross and Blue Shield of Oregon.

Highlights of this FOR KIDS' SAKE year include:

tf;? Three half-hour specials focusing on education issues produced by KPTV news
department

tf;? Weekly FOR KIDS' SAKE stories on The 10 O'Clock News

tP Making Education Work brochures available to viewers with tips on how, together, we
can make a difference in the education of our children

tf;? Adoption of Peninsula Year-Round Elementary School

tf;? Sponsorship of the Red Ribbon Celebration to promote drug-free children

tf;? 30 second on-air vignettes focusing on children and education, and spotlighting those
individuals exhibiting excellence in education

tf;? Future Reader packets, including the classic children's book Good Night Moon, given
to new moms at various hospitals because it's never too early to read to a child!

tf;? Gala dinner featuring a prominent, inspirational speaker

Joining with parents, businesses, community members and schools, together, we can make a brighter
future as we take the time to care about education ... FOR KIDS SAKEI

735 SW 20th Place • Portland. OR 97205 • (503) 221-992\



Date: August 29,1995
Contad: Bob Dickey or Linda Johns, KPTV, 222-9921
IMMEDIATE RELEASE

CLASS ACTS, a For Kids' Sake education special
produced by THE 10 O'CLOCK NEWS,

airs September 9th at 6:30 p.m. on KPTV·12

Class Acts salutes three of Oregon's finest educators in a KPTV For Kids' Sake special on

Saturday, September 9th, at 6:30 p.m. Class Acts takes viewers inside the classrooms and

beyond the school hallways for an insightful look at several of Oregon's teachers who exhibit

educational excellence. This is the second of three 1995 For Kids' Sake programs produced by

KPTV-12's The 10 O'Clock News.

Elementary school teacher Robin Lindsley is a recipient of the prestigious Milken award which

recognizes outstanding educators and is presented annually to 150 educators in 30 states along

with an award of $25,000. Lindsley, a teacher at Boise-Eliot in Portland, was recognized for her

work on individualized education and believes a goal of education must be to "make schools fit

kids." Lindsley is assisting a North Portland teacher resource center with her award.

Richard Brannan, a math teacher at West Sylvan Middle School, is the winner of a Presidential

Award for Excellence in Science and Mathematics Teaching, specifically recognizing his

accomplishments in the classroom. This middle school teacher is committed to engaging

students to achieve in math while applying mathematical concepts to real-life situations. Brannan

has authored a problem solving curriculum used in the Portland Public Schools as well as schools

nationwide.

West Linn High School English teacher Barbara Murray is the 1995 Oregon Teacher of the Year

as selected by the Oregon Department of Education. Murray has a passion for connecting

adolescents with great literature and engaging them in probing thought and lively discussion.

She believes schools must set high standards, and she demands a great deal from her students

and sees them rise to meet the challenge. In recent years, two senior classes honored Murray

by asking her to give the commencement speech.

Join KP1V-12 on Saturday, September 9th, at 6:30 p.m. and see firsthand excellence in

education on Class Acts. KPTV's For Kids' Sake campaign would not be possible without the

generous support of its sponsor Blue Cross and Blue Shield of Oregon.

li2J
KPi'V

735 SW 20th Place· Portland. OR 97205 • (503) 222-9921



Date: August 29, 1995
contact: Unda Johns, KPTV, 222-9921
IMMEDIATE RELEASE

KPTV'S 1995 FOR KIDS' SAKE CAMPAIGN
FOCUS ON EDUCATION CONTINUES

KPTV-12's 1995 FOR KIDS' SAKE public service campaign continues to make a difference in the lives

of children. This year's focus on education has involved us in a number of activities, and it's time to

update you on what FOR KIDS' SAKE is doing!

In September, FOR KIDS' SAKE continues its family literacy project, Future Reader. Studies show that
the best way to prepare children to become lifelong readers is to read aloud to them daily, beginning
when they're babiesl 2,000 Future Reader packets, which include the classic children's book Goodnight

Moon, a read-aloud book list and a reading activities book, Helping Your Child Learn to Read, will be
distributed to mothers who give birth in a number of Oregon hospitals in the month of September.

This summer, KPTV aired a FOR KIDS' SAKE public service announcement encouraging kids to

participate in the Oregon Department of Education's Summer Reading Program. We hope this fostered
the love of reading in those children who participated! Also this summer, several hundred parents
responded to our PSA offering a free brochure from the U.S. Department of Education called Summer

Home Learning Recipes.

FOR KIDS' SAKE has adopted Peninsula Year-Round Elementary School. This partnership is an

excellent one: reading and pizza parties have been held, a field trip to Warm Springs Indian Reservation
funded, over 200 books donated to the Title 1 library, speakers were provided for Career Day, and a
scholarship given to a teacher to attend a national education conference. We look forward to continuing
this relationship with Peninsula during the 1995-96 school year and encourage other businesses to do
the same.

To help increase awareness of the importance of childhood immunization, FOR KIDS' SAKE, in
conjunction with the Multnomah County Health Department, helped provide over 500 children with free
immunizations on August 5th.

A highlight of the 1995 FOR KIDS' SAKE year will be the evening of November 6th, when KPTV hosts
a banquet focusing on the school-to-work connection and encouraging the role of businesses in
mentoring and providing workplace experience for students. The banquet will be held as an adjunct
event to the national Work Now and in the Future Conference sponsored by Northwest Regional
Educational Laboratory, with additional banquet involvement from Oregon Business Council. JD Hoye,
national school-to-woJi( director, will be the keynote dinner speaker. KPTV will honor six school-to-work
success stories during the course of the evening.

The 1995 FOR KIDS' SAKE campaign has been a busy one! It would not be possible without the

generous support of its corporate sponsor Blue Cross and Blue Shield of Oregon.

Ii2J
KP'iV

735 SW 20th Place· Portland. OR 97205 • (503) 222-9921
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I
n1p roving our schools and the educatio lour
children reCClve must be a collaboratlvl

effort anlong parents, businesses and co n

munitv mcmbers. Whatever your contribut Ion
~ whcther it's time, energy or nl0ney~ , ou

can be assured that your involvement will Ilelp
teachers provide our children with the skih

needed to succeed in ton10rrow's world.

It's a snJart investment in the future ~
For Kids' Sake.

PARENTS
Begin reading with your children as soon as

they're old enough to sit in your lap. Make read
ing a pleasant experience that is a reward in

itself, and don't [o'get to'~
good example by letting I:

your kids see you read JY./
every day. IJI"

Take your children to the library and make
getting that first library card a special rite (,f

passage. Provide plenty of books and magazines
that are interesting to them. Also encourage

children to write their own stories and letters.

Closely monitor your children's televisi(ln

viewing habits. Serve as a role model by n'lt
spending all of your time watching TV

Help your kids set high, yet realistic goals.
Praise them f(.)[ their efforts and their successes

while encouraging interest in all subjects,

including math.

Initiate or participate in a career day at your
children's school. Invite other parents to come

talk about their jobs and how

~ -:..c..~~ important a good
~ education is for success.

Attend all parent-teacher conferences, PTA

meetings and as many school events as possible.
Stay up-to-date on school rules, curriculum and
budget issues and share your opinions with others.

Help your kids feel good about themselves.
Children with good self-esteem tend to be better
students and grow up to be happier, healthier,

more confident adults.

Show respect for teachers - they're the
front-line managers directly affecting tomor

row's business leaders.

Act as a role model for young people and

encourage your colleagues to do the sallie.



U,,' \<lIU' blhll1CSS cxpcrtise to shovv te, chers

the kllHls ofskdls ,md cducational backgr lllT1ds

I1celkd Iii the hUSlIlcss world.

Provide a link between your local school

and the community by serving as a

volunteer coordinator.

Offer to help with
school activities.You
can provide invaluable assistance in the office or

school store, on the playground, or with after
school events.

Put your persol1al expertise to good L1SC by

volunteering as a tutor or instructional assistant.

Volunteer to serve on a local advisory
committee- Site-Based Councils or the

Chapter 1 Advisory Committee, for example.

Assist and advise school and district

administrators.

Help offset the cost of education. Get

involved with community groups and help with
fund-raising activities for your local school.

Becorne a rnentor to a student. Mentors

becOlne trusted role models and counselors for

impressionable young people, providing both
guidance and motivation .

Encourage your cOlllpany to "adopt" a ,chool
or classroom. Or, if that's not feasible, con,ider

providing valuable guidance by
"adopting" a student on your own.

Propose that your company
establish a scholarship and/or
internship prograrll for students

with incentives and rewards for
scholastic achieverllents.

Take an active r·)le in

the decision-mak mg
process which aH, 'cts

schools in your c< Jl11nlU

nity by attending school
board meetings,

.,-.£.-s.-:.",~-:.J.. ;..-. &.- -
Offer your sk Ills or

services. Take a group

of students 011 a tour of your conlpany 01 local
college. Speak to a class about the educatH ,n
needed in your tleld. Or demonstrate a sk ill 

working with a job-specific computer pro 19ram,
for exampk.

Donate equipment to schools. Corllput ers,
audio-visual equiprllent, art supplies, scie! Ice

tools, and industry publications can enhal Ice the

learning process.

Bolster company involvement through
tutoring, development of school-to-work and

summer job opportunities or allowing sndents
to attend your company training sessions All
can provide students with valuable on-th --job

expenence.



KPTV'S public service campaigll,
For Kids' Sake, began several years
ago to better meet the needs (If

children in our cOlllmunities.Joined by
our corporate sponsors - Blue Cross
and Blue Shield of Oregon and you r local
Coca Cola bottler - For Kids' Sake is
dedicated to helping make a positi\e dif
ference in the lives of children.

~
day'S schools and the students they

serve face many challenges. That's
why For Kids' Sake is committed

to exploring the various ways each of us
can help. In addition to presenting news
stories and special programs which
highlight positive examples of students,
parents and teachers working toget her,
we're here to give you a look at th >

many opportunities available for y< lU to
get involved. We hope you'll join lS,

take the time and make the effort 10

care about education - For Kids' 5ake.

mm
12

•

Here are some organizations to contact
for nl0re information:

Oregon Departtnent of Education
School Itnprovetnent Progratn

255 Capitol Street NE
Salem, OR 97310

(503) 378-8004

Portland Public School District
Departtnent of Public Infortnation

501 North Dixon
Portland, OR 97227

(503) 331-3304

United States Departtnent of Education
Goals 2000

Washington, DC 20208-5570
1-800-USA-LEARN

Oregon Congress of Parents and Teachers
531 SE 14th Avenue
Portland, OR 97214

(503) 234-3928

Oregon COPE Project, Inc.
(For families with children/youth

with disabilities)
999 Locust Street NE

Salem, OR 97303
(503) 373-7477V/TDD

Oregon Business Council
1100 Southwest Sixth Avenue

Standard Plaza, Suite 1608
Portland, OR 97204

(503) 220-0691

Associated Oregon Industries
Post Office Box 12519

Salem, OR 97309-0519
1-800-452-7862



August 28, 1995
415 LACKAWANNA AVENUE' SCRANTON, PENNSYLVANIA' 18503
(717) 961-2222 • FAX (717) 342-1254

Secretary
Federal Communications Commission
1919 M Street, NW
Washington, DC 20554 SEP 14 1995

RE: MM Docket No. 93-48 DOCKET FILE COpy ORlffi~~ nr"·

Mr Secretary:

This letter is submitted to voice my concern regarding
the above-re£erenced Docket currently be£ore the Commission.

Broadcasters have responded to the call to expand educational
and in£ormational programming. As our portion o£ the
broadcast spectrum diminishes in the £ace o£ new delivery
systems, we continue to provide increasing amounts o£ such
programming. The Children's Television Act is working!

Quanti£ication does not assure quality and airing even the
most instructional and educational programming does not
guarantee we will reach the target audience. Both long-£orm
and short-£orm programming should be used to entertain AND
instruct. Such programming exists today on our networks and
at local television stations.

New rules are unnecessary. Broadcasters are acting
responsibly in providing children's television. We know our
obligations to our viewers and our communities.

Res ect£ully submitted,

l~r J]}!iEf
Ope at ons Manager
WYO -T

cc: Reed Hundt, Chairman
James Quello, Commissioner
Andrew Barrett, Commissioner
Susan Ness, Commissioner
Rachelle Chong, Commissioner

rec'd_ /,- ----<--
,,':; ;-

-_._-------
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Secretary
Federal Communications Commission
1919 M Street, NW
Washington, DC 20554

101 lEE STREET
BRISTOl, VA • TN
24201-4355
/703/645-1511
FAX: (7031645-1513

JOE MAC/ONE, JR.
EXECUTIVE VP/
GENERAl MP-NAGER

In the Matter of

Children's Programming

)
)
)

.MAtDocket No. 93-48

DOCKET FILE COpy ORIGINAl

TO WHOM IT MAY CONCERN:

Free speech andfree enterprise are both bed rock principles ofthis country.
Children's programming quotas are counter to these fundamental American
foundational stones, so I beg you to please drop any consideration ofany
type ofGovernment imposedprogramming.

For American broadcasters to remain able to serve their local communities,
most decisions have to make economic sense. During the last decade,
partially due to the proliferation ofadditional video channels, most local
broadcasters have drifted towardfilling niches that make economic sense.
Children's programming is one ofthose niches that now is not scattered on
all stations, but appear primarily on one or two st[Jtions in each market,
and in abundance. This not only makes economic sense, but it makes it
much easier to locate by our children.

During this last decade WCYB has drifted toward news, talk and
information for local programming----that seems to be our niche. But
during this same period we have attempted to comply with the FCC's push
for more educational children's programming by inserting daily in our
newscasts a locally produced segment aimed at children that we call "Kids
News." We, also, air, each Saturday morning, a 30 minute syndicated show
entitled "News For Kids." This is in addition to the children's
programmingfurnished to us by our network, NBC.

As one individual station we can assure the FCC that we understand the
intent of the current rules concerning educational and informational
children's programming and that we are presently accomplishing the intent
of these rulings, even though it is somewhat to our economic detriment.
The "Kids News" segments shown in our newscasts reach many more
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children than could ever be reached byfull length programs, since we are
not thought ofas the children's program station or niche, so, to quantify a
requirement would actually decrease our effectiveness.

In summary, I believe in the principles that have prospered this country--
free speech andfree enterprise---the present rules are somewhat counter
productive to these principles and the proposed rules will be extremely
counter productive to these two principles that have been proven by use for
over 200 years!

Please drop any consideration ofnumerical quotas for children's.
programming.

Sincerely,

~a~-;J
Executive Vice President/General Manager

JM:jb

C: Chairman ReedHundt

C~W~4(Jl:~er;:~tllO
CMIllli"-' '.,.
Commissioner Susan Ness
Commissioner Rachelle Chong



nlll~III~III'IC~llnll RE(~EIV;ED

SEP of 4 1995

September 11, 1995

Secretary
Federal Communications Commission
1919 M Street, NW
Washington, D.C. 20554
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Dear Secretary:

I believe the Children's Television Act is working in its current form.

At KMTV we air a weekly children's program, "Jean's Storytime", which has aired for over thirty
years. The program airs during the school months (September - June) and is designed for the
elementary age child. Each program tells a story with a positive moral message.

In the summer months, KMTV produces "Playground Champions" which teaches and promotes
healthy competition, teamwork and physical skills.

KMfV understands the current definition of "educational and informational programming" and the
aforementioned programs address the definition.

Additionally, we air children's specials on a regular basis during the year. I believe broadcasters are
responding to the Act and the unquantified obligation in the current rules are working.

Thope you'll oppose further rules (l\.1M: Docket No. 93-48).

Sincerely,

~~HV/'VTVI
HowardKe

Irec'd
'--~--

~..~~~...

Chairman Reed Hundt
Commissioner James QueUo
Commissioner Andrew Barrett
Commissioner Susan Ness
Commissioner Rachelle Chong

cc:

11714 .ukl.I~lr~ Drive, Ol.kl, ME 181!7' (402) 583·2750' FAX (402) 512·3378
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e er ommurucatlons OIn.l1l1SS10n

1919 M Street NW
Washington, DC 20554

Subject: MM Docket No. 93-48

Dear Secretary:

I am the General Manager of the ABC Affiliate in the 73rd market, Rochester, New York.
I need to have you understand that I believe the Children's Television Act is working.
Broadcasters are seeking and finding ways to get educational and informational
programming onto the local broadcast schedule. While broadcasters in my size market
cannot throw hundreds of thousands of dollars at local production, there are ways to
creatively take existing materials and blend them with local elements to make them viable
for the child viewers in the Rochester area.

Among my concerns with discussed rule ''tightening'' is that numerical levels of
programming will most certainly have a chilling effect on what I see as a qualitative
approach that we are undertaking now in Rochester. A side bar to that issue is the question
of who ",rill determine what is educational and who will decide vihat level of information
must be dispensed by a program to be deemed "informational".

No. . .'} rec'd
;\ i.:, ;) E -----

We are embarking on a project for a January 1996 start that will use the "Success by Six"
element of the United Way to provide programming to inform our viewers about the
crucial need to reach and nurture children in our community before they reach the age of
six. Obviously, the program length elements will certainly meet the current definitions of
the Act; however, a vital part of our multi-pronged effort is the use of shorter elements to
reach kids where we know they are already watching other programming on our air.
Should these not be recognized as meaningful or impactful simply because they were not
"X" minutes long? What about the elements of this effort that are aimed at older teens and
adults to raise their awareness and understanding of the problems so they can help in their
own families or volunteer to aid efforts already underway in our city to help the children?

o
A _ 01 • GuY GANNETT COMMUNICATIONS
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Should these efforts not count because the programming or vignettes are not specifically
aimed at a certain aged child? Shorter segments of programming should count in our
efforts to reach and help the children of our community. These elements may be the only
way to reach some children who are not going to willingly be driven to view longer length
programming.

The rules are working. The discussed rule making will not increase the effectiveness or
usefulness of educational and informational programming for children. I urge you to not
make changes. The Act and the FCC rules are working and the children's programming
area has grown dramatically since passage of the Act.

Thank you for your time and consideration ofmy comments.

Sincerely,

Gary R. Nielsen
President and General Manager

smg

c Chairman Reed Hundt, FCC
Commissioner James Quello, FCC ./
Commissioner Andrew Barrett, FCC
Commissioner Susan Ness, FCC
Commissioner Rachelle Chong, FCC

A _ '" • GuY GA.-rr COMMUNICATIONS



Sincerely,

I encourage you to allow the current system to keep working as well as it has in the past.

/me'd---..:.._-

REceiVED
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., ~, ~ }-
, .." _...

-.-.-----==c__

Il~~

Loren Neuharth
Station Manager

cc: Chairman Reed Hundt
Commissioner James Quello!. 111....... 11111........
Commissioner Susan Ness
Commissioner Rachelle Chong
Edward Fritts, President - National Association ofBroadcasters
Gary Schmedding, Vice PresidentlBroadcasting - Lee Enterprises, Inc.
Jim Thompson, Vice President/General Manager - KRQE-TV

Since the passage of the Children's Television Act, there has been an increase in children's
educational programming. There is an increased awareness and concern about children's
programming at our station, and the Act and current rules are definitely working to accomplish
the desired goal.

Secretary
Federal Communications Commission
1919 M. Street NW
Washington, DC 20554

I strongly oppose your proposed rule making concerning quotas for educational and
informational children's programming.

Dear Sirs:

RE: MM DOCKET NO. 93-48

OOCKEi F\LE COpy OR\G\NN

~.
~ ..~ September 11, 1995

13 Broadcast Plaza SW ~ Albuquerque, NM 87104 ~ (505)243-2285 ~ Fax: (505)248-1464
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Dear Sir,

~c~\'.J~~
Subject: FCC's Proposed New R~S..!ai, ~litdien's E.ducational Televi~ion

·~l'OO'!\

C ""'~\\..~
fC

This morning I read Mr. Don Olenburg's article in the Washington Post
entitled: Tuning In the Future of Kid's TV "(Style Plus section). As a 45
year old graduate student in George Washington University's Teacher
Preparation and Masters of Education program,l would like to pass on my
thoughts about what our government can do to improve the educational
content of television.

As my age indicates, I grew up in the 1950's and 60's and remember
watching Romper Room; Bob Keeshan as Captain Kangaroo along with Mr.
Greenjeans; Shari Lewis and her friends Lambchop and Charlie Horse; and
Mr. Wizard. I would suggest that you and your staff might relearn a great
deal about the proven quality of programming that commercial television
has already provided simply by sitting down and watching a week's worth
of each of these shows. While there are many new and innovative ideas
being proposed, please do not overlook the successes of the past.

While these shows will obviously "show their age" with respect to
such subjects as current events and social demographics (I doubt that the
show Beaula would make it onto the airwaves today), many of the lessons
I learned about how to interact with people came from these shows.

Secretary, Federal Communications Commission
1919 M Street NW,
Washington, D.C. 20554

And if you have not already done so, I would suggest that you invite
Ms. Lewis and any of the other TV personalities and producers of those
successful shows who are available, to talk with you about what they
were trying to do in their work. Additionally, you should talk to the
people involved in the production works from such superior cable
networks such as the Arts & Entertainment Network (e.g., shows like
Biography) the Discovery Channel, The History Channel, Bravo and so forth.

No, of rec'd V
/\!;;DE
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